Rapid Transit and Local Business
Survey Reveals Issues and Opportunities

More than 500 Uptown-Downtown rapid transit corridor Sam p|e Su rvey Results

businesses & property owners and more than 400 of their

customers were surveyed in July to better understand the
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implications for businesses of establishing a rapid transit way. Rapid Transit System on Customer Volume/Visits

The survey was developed in cooperation with the Greater

Victoria Chamber of Commerce, Association of Douglas Street
Businesses, Downtown Victoria Business Association, and the Supportive
Canadian Federation of Independent Business.
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The survey collected information about business clientele:
who they are, where they are from, the time & purpose of

their visits, and their method of travel (only 13.5% of those ‘ .
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Among the key results were confirmation of strong support
for rapid transit, and concerns about maintaining sufficient ‘ ‘ ; ‘
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These graphs provide a snapshot of some of the survey results.

Find the complete report online at www.bctransit.com/vrrt.
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